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{    }M I S S I O N  S T A T E M E N T

To serve as a centre of excellence for tertiary 

fashion education by fostering an in-depth 

and holistic understanding of the principles 

that underpin the fashion business process 

in an environment conducive to the optimal 

personal development of every student.

REGISTRATION AND ACCREDITATION

FEDISA (Pty) Ltd is registered with the Department of Higher Education and Training as a private higher 
education institution under the Higher Education Act, 1997. Registration Certificate No. 2007/HE07/001.

Futhermore, FEDISA (Pty) Ltd is accredited by the Higher Education Quality Committee (HEQC) of the 
Council on Higher Education (CHE) to offer the Diploma in Fashion Merchandising, Marketing 
and Media (NQF Level 6), the Bachelor of Arts in Fashion degree (NQF Level 7), and the 

Bachelor of Arts Honours: Fashion degree (NQF Level 8).

FEDISA (Pty) Ltd is also registered on the National Qualifications Framework (NQF) of the South 
African Qualifications Authority (SAQA) as being accredited by the Department of Education to 
offer the Diploma in Fashion Merchandising, Marketing and Media as per qualification identity 
number: 101862 , the Bachelor of Arts in Fashion as per qualification identity number: 60109, 
and the Bachelor of Arts Honours: Fashion degree as per qualification identity number: 97395.

WHY FEDISA

FEDISA was established to cater for the ever growing demand for tertiary level fashion education, by 
students wishing to equip themselves with the most subject appropriate skills, knowledge and understanding 
to compete successfully in the international world of fashion and its many interrelated components. 
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Stefan Le Roux
Member: Academic Advisory Council - Legal

Stefan le Roux graduated from the University of Stellenbosch in 2000 and is an admitted Solicitor of the Supreme 
Courts of England and Wales and has held academic positions at the Universities of South Africa and Stellenbosch.

Mr Le Roux is a Senior Partner at Glyn Marais and in addition to a career in law; he has retained a keen interest in 
the performing arts, which attributes a great deal to his input and skills in the academic affairs of FEDISA.

Stefan is also a newsreader for the Cape Town based radio station Fine Music Radio.

Hannes Geyer
Member: Academic Advisory Council - 

Finance

Hannes Geyer is a qualified 
Chartered Accountant (SA) and 
holds the degrees B.Acc and B.Acc 
(Hons) from the University of the Free 
State. After completing his articles 
at international audit firm PwC, 
Mr Geyer was appointed as audit 
manager in the Consumer and 

Industrial Products and Services division of their Cape Town 
office. During his tenure at PwC he served as manager on the 
audits of national listed and multinational companies, and 
spent time working in PwC offices in the UAE and Australia.
 
He left the audit profession after six years to take up the 
position of Commercial Finance Manager at the Clicks 
Group Ltd in Cape Town with specific responsibility for the 
Merchandise, Advertising and Marketing departments. In 
2018 he was appointed Merchandise Analytics Executive for 
Clicks. His fields of expertise are financial reporting, financial 
analysis, forecasting and cash flow modeling.
 
Hannes has a keen interest in the South African wine and 
culinary industry and is an accomplished chef in his limited 
spare time.

John Luis
Member: Academic Advisory Council – 

Academic Management 

John Luis began his career as a 
Mathematics teacher after completing his 
Bachelor of Science degree and Higher 
Diploma in Education at the University of 
the Witwatersrand. He is currently reading 
for his Masters degree through the University 
of Roehampton in the United Kingdom.

John was appointed Principal of Reddam House in Bedfordview in 
2003. He has also been a National IEB Examiner and Moderator for 
Mathematics since 2006.

In May 2008, he took up a position as the National Subjects 
Coordinator for the group of schools under the ADvTech Banner. In 
2009, John was appointed the Senior Deputy Head at the Oprah 
Winfrey Leadership Academy for Girls.
In June 2015, John took up the position of Head of Academics for the 
77 schools within the ADvTech group, a position he currently holds. 

In addition to his many academic accomplishments, he remains 
one of South Africa’s best-dressed gentlemen.

MANAGEMENT

& STAFF Academic Advisory Council 

Renee Jain 
Member: Academic Advisory Council – Information Technology Systems

With over 20 years of Retail and IT experience, Renée Jain is currently Enterprise Application Manager for Cape 
Union Mart, South Africa.  She manages the implementation and continuous improvement of all IT systems 
across the Product Life Cycle from Product and Merchandise Planning, Ranging, Sourcing, Purchasing, Shipping, 
Warehousing and Distribution to Stores. 
 
 Having worked in both IT and the Business as a Central Planning Manager, she has a unique blend of both IT and 
business knowledge giving her a 360-degree perspective on process and applications and how they can best 
work together to deliver business value, in the challenge of an ever changing retail environment.
 
 Renée was previously worked at Ackermans and New Clicks South Africa. She was also an Implementation 

Consultant at Care Business Solutions, a CRM software company in the UK.

She is an exceptional cook, has a keen interest in interior decorating and her elegant wardrobe qualifies her as a veritable fashionista. 
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Allen Leroux
Chief Executive Officer / Chair - Academic Advisorty Council 

After 14 years of academic development and oversight of all FEDISA qualifications as Academic Director, Allen 
Leroux has moved to Chair the FEDISA Academic Advisory Council. He retains the role of CEO of the company.
 
He spent 11 years with the former Cape Technikon (now CPUT), teaching across the full spectrum of the Fashion 
Design programme, before moving his expertise to Private Higher Education to establish FEDISA (Pty) Ltd in 2005. 
 
Allen remains instrumental in the development of all FEDISA’s international collaborative projects. He has served 
on the Management Committee of the Design Educators Forum of Southern Africa (DEFSA) and has acted as a 
National Assessor of Programme Accreditation for the Council on Higher Education (CHE) for a number of years.
 

He holds a Masters Degree in 21st Century Design Education from the University of Cape Town, and is a widely published commentator 
on design education matters.

Gerald Bird
Chief Operating Officer 

A founding partner of FEDISA (Pty) Ltd, Mr Bird moved his substantial logistics, administrative and information 
technology expertise into the Private Higher Education sector at the launch of the institute in 2005. 

With an Advanced Diploma of Management from the Australian Business and Retail Academy (Sydney) and a 
Business Management Degree from Stellenbosch University, he is responsible for all academic reporting systems 
within FEDISA
.
As COO he also oversees the administrative and financial portfolios of FEDISA (Pty) Ltd and is responsible 
for the day-to-day operations and technological advancements of the institute. He is also responsible for 
the administration of the various bursary schemes available through FEDISA, including the TFG Bursaries and 

Creative Leaders Trust bursaries.

Gerald’s deep interest in architectural design was the catalyst for the development of the new FEDISA campus with its iconic 7-storey 
red tower, which has become a landmark in the heart of Cape Town.
 

Khanyisa Gqada 
Director of Student Affairs

Ms K joined FEDISA in 2007 following an initial career with Woolworths. Her exceptional people skills are perfectly 

matched to the highly demanding environment of the higher education industry.

As Director of Student Affairs, Ms K works closely with the directors of FEDISA and shoulders the vast responsibility 

of managing the institute’s student body, while providing day-to-day guidance and support to both students 

and staff.

She is part of the executive management team that exercises oversight of the academic administration system 

and is responsible for safeguarding the institutional assessment system and transcript generation processes.

Ms K also plays a leading role in the organization of the major annual institutional events, which include the 

Graduate Collection Show and Graduation Ceremony.

She continues to be the first port of call for all internal student enquiries and related matter that are directed to the institute, in addition 

to which she is the coordinator of the FEDISA Brand Ambassador Team.

Executive & Senior Management

Marinella Avvakoumides
Academic Director / Head of Department: Visual Studies / FEDISA Industry Liason

Ms Avvakoumides is currently the Academic Director designate, a role she will fully assume in January 2019.
She joined the FEDISA team in 2011, taking on the Visual Studies course, after relocating from Gauteng. She 
received the Top Student Award in both the 3rd year and 4th year, BTech Degree studies, at Pretoria Technikon, 
which she also completed Cum Laude. Ms Avvakoumides lectured at the Design School Southern Africa for six 
years, during which time she was appointed Head of Fashion and later Vice Principal of the institution.

She is currently undertaking high-level industry research for her additional Honours degree in Fashion as part of 
an institutional process of academic/industry realignment for all fashion programmes at FEDISA.

Ms Avvakoumides takes a keen interest in handcrafted jewellery, a passion she has pursued since 2008 and 
which she shares with the FEDISA students in the 2D & 3D Design course. In addition to her lecturing duties at 

FEDISA, Ms Avvakoumides also heads up the FEDISA Industry Liaison team.



Academic Staff

Unita Meiring
Head of Department: Production Technology 
(Full Time)

Following her initial fashion design, 
tailoring and pattern drafting 
qualification, Ms Meiring further 
developed her substantial knowledge of 
fashion technology and adult education 
through a 16-year association with 
both the Swedish Husqvarna and the 
Swiss Bernina companies, two of the 
world’s foremost producers of fashion 
technology.

She joined the FEDISA academic team in 2006, where she 
specializes in the promotion of the most advanced production 
technologies currently available. She continues to share her 
extensive knowledge with the students and staff at FEDISA, where 
her specific interest in materials re-fabrication adds an exciting 
new dimension to the fashion programme at the institute.

Ms Meiring is responsible for the supervision of all final year 
graduate collections and as such assesses close on a thousand 
garments each year.

Megan Howard
Head of  Department - Theoretical Studies

Having graduated with a BA Language and Cultures degree (Cum Laude), as well as an Honours degree in 
Psychology (Cum Laude) from the University of Stellenbosch, Megan taught English at six different schools in 
South Korea during 2012.

Upon her return to South Africa she completed her Masters of Psychology at Stellenbosch University with a 
semester rotation at Maastricht University, Netherlands.

Ms Howard has most recently worked at Varsity College, lecturing postgraduate students in psychological 
assessment. She has experience in fine art and a keen interest in visually inclined therapy methods. 

Ms Howard joined the FEDISA team in 2016 as both a bachelors and honours lecturer in theoretical studies. In addition, Ms Howard is part 
of the Brand Ambassador team and acts as a research facilitator for honours students at FEDISA.

Belinda Berman
Head of Department – Business Studies 
(Academic Consultant)

Belinda Berman has been involved in 
education and training for over 25 years. 
She holds degrees in Business Computing, 
Administration and Management 
from the Cape Peninsula University of 
Technology and has contributed to 
the FEDISA Business programme for 
the past 12 years. She has worked with 
several large retailing groups and an 
international publishing company.

She has been the driving force behind a number of social 
outreach programmes around Cape Town.  The Corporate 
Social Investment (CSI) interests have seen Ms Berman involve 
students in a variety of charitable causes for academic and 
social investment, which range from Mzananda Animal Hospital, 
The Sarah Fox Convalescent Home, The Red Cross Children’s 
Hospital, The National Cancer Association and HIV/Aids Units.

She travels extensively and frequently includes many of her 
international findings in her teaching/training.

Ms Berman strives to be an excellent ‘holistic edutainer’ that 
educates academically, socially and emotionally.

José Olcina
Head of Department –  Honours & Retail Studies (Academic Consultant)

Jose Olcina began his career as Corporate Communications Director after his  Masters degree in Commmunications 
at the Complutense University of Madrid, Spain.

He spent several years working in communications and advertising for renowned international firms with clients 
such as Coca Cola. In 2007 he moved to Amsterdam where he started his career in fashion working for
Tommy Hilfiger. His fashion career also included sportswear brands such as Le Coq Sportif, Pantofola D’ Oro and 
Asics and he collaborated as a consultant for companies such as Vlisco, O’Neil and Footlocker.

Jose also worked as Licensing Director for the prestigious Dutch interior designer Piet Boon, where he explored the 
relation in between fashion and home accessories.

With more than 15 years of business experience, in 2010 he founded Conceptual Affairs, his lifestyle consultancy firm working with small 
and upcoming companies, an activity that he combined from 2011 with his business and marketing lectures at the Amsterdam Fashion 
Institute, where he was elected best teacher of the year 2014.

In 2015 following his passion for travels and cultural differences, he decided to circumnavigate the world and wrote several travel articles 
about his experiences for publications such as National Geographic and the Spanish newspaper El Pais. In 2016 he pursued what he calls, 
so far, his most teresting and personal project, and published “Cocina Olcina” a cooking book about his family in which he combines 
recipes and anecdotes of 4 generations of restaurateurs that hold a Michelin Star.

Having found home in Cape Town he has created the consultancy firm Z’Bro Lifestyle, which combines freelance projects for international 
and South African lifestyle brands, education consultancy and the management of his own “Made in SA” men’s fashion line Z’BRO.
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Luke Caldecott
Brand Manager / Lecturer: Visual Studies (Full 
Time)

Mr Caldecott joined FEDISA in 2015 after 
graduating from the institute with a 
Bachelors Degree in Fashion in 2012.

His expertise in the digital arts led him into 
computer-aided design (CAD) and he 
joined the team at Rhino Africa Safaris 
as a graphic designer immediately after 

graduating. During his time with Rhino Africa, he was promoted to 
senior graphic designer, working on various visual communication 
campaigns for the company, which included promotional video 
editing.

His responsibilities at FEDISA include the creative development 
of BA: Fashion students. His skillset ranges from digital design to 
the art of layout and presentation and he prides himself on 
understanding the creative processes that drive the Visual Studies 
components of the BA: Fashion Degree at FEDISA.

He is an avid Pop Culture enthusiast, able to distill the world 
around him for the consumption and knowledge development of 
his students at the institution.

Luke was appointed FEDISA Brand Manager at the start of 2018 
and is responsible for all in-house institutional graphic design and 
video editing.

Lucia Uhlikova
Lecturer: Production Technology (Full Time)

Ms Uhlikova joined FEDISA in 2011 as a 
Lecturer in the Department of Production 
Technology of FEDISA’s BA: Fashion 
Degree. 

A gifted design professional, Ms Uhlikova 
first completed a Diploma in Clothing 
Technology at the SOU Odevne, Vrbove 

in Slovakia.

After moving to South Africa, Lucia advanced her studies with 
a Bachelors Degree in Fashion at FEDISA and was the winner of 
the 2009 Cape Town Sewing Centre Award for Best Technical 
Execution in a Graduate Collection during the final year of her 
studies. In 2016, she successfully graduated with an Honours 
Degree in Fashion from her alma mater.

Ms Uhlikova is responsible for the development of student 
knowledge in production technology on the BA: Fashion degree 
at FEDISA. In addition to her lecturing duties she also manages 
the numerous fashion events presented on campus during the 
academic year and is also part of the FEDISA Brand Ambassador 
team.

Philné Lundie
Lecturer: Theoretical Studies (Academic Consultant)

Ms Lundie holds an Honours Bachelor of Consumer Sciences (Cum Laude) degree from the North-West University. 
She also holds a Master of Consumer Science degree, which she completed in 2017 through the University of South 
Africa. During her undergraduate studies, she was awarded the opportunity to participate in an internship program 
at Woolworths, which was based on high academic achievement. Her retail industry experience also includes 
working with the ladies’ clothing store, Poetry.
 
Ms Lundie started her teaching career in 2011 as a high school Consumer Studies teacher, whereafter she relocated 
to East Asia. She taught English to students of various ages in South Korea for 5 years. She also spent a year in 
Guangzhou, China, where she taught English as well as an introductory Marketing course to university students.
 

Philné has a keen interest in sustainable and ethical practices in the clolthing industry, sparked by her experiences while travelling in Asia. 
It was during this time in which she successfully completed her Masters degree focusing on South African consumers’ clothing purchasing 
behaviour.
 
She returned to South Africa with her husband in 2018 and joined the FEDISA team as one of the facilitators on the Honours programme and 
lecturer of theoretical subjects, such as Marketing and Consumer Behaviour.

Mia Steenkamp
Lecturer: Clothing Technology  and Trend 
Forecasting  (Full Time)

Mia Steenkamp graduated from FEDISA 
in 2011 with a BA Degree in Fashion and 
received the Academic Council Award 
for Excellence in the same year. 

She continued her studies in 2012 at 
the Institute of European Design {IED) in 
Milan, Italy where she graduated Cum 
Laude with a Master Professional Fashion 

Design degree.

After completing her studies, she interned at Haikure, an Italian 
denims manufacturer, where she was later appointed Junior 
Designer and Print & Treatment Developer. Upon her return 
to South Africa in 2014, she worked as Assistant Designer at 
Hendrik Vermeulen Couture in Cape Town, tasked with Couture 
Collections and Print Development, as well as being the studio 
Pattern Maker and Production Manager.

Mia joined the FEDISA team in 2016 as Junior Lecturer in 
Clothing Technology. She is also a member of the FEDISA Brand 
Ambassadors and a true FEDISIAN at heart.

Carmen Maree
Lecturer: Clothing Technology  and Trend 
Forecasting (Full Time)

Ms Maree joined the FEDISA team in 2017 
as a member of the Clothing Technology 
Department.

She completed her Honours degree in 
B Consumer Science: Clothing Retail 
Management (Cum Laude) at the 
University of Pretoria. 

Her fashion career commenced with the 
luxury fashion brand, Paul Smith as merchandise planner and 
sales assistant in Johannesburg. Thereafter, Carmen worked as 
a fashion accessories buyer for Cosmic Fashion Options where 
she acquired invaluable industry experience on the buying side 
of retail.

Ms Maree then relocated to Japan where she taught English for 
two years at the American School in Nagoya. Upon her return 
to South Africa, she began her lecturing career at the Design 
School Southern Africa in Johannesburg.

She relocated to Cape Town to take up her current position at 
FEDISA, where she is also part of the Brand Ambassador team.
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Zelni Hodge
Junior Lecturer: Production Technology and Business Theory 
(Full Time)

Ms. Hodge joined the FEDISA team at the beginning of 2016. She is responsible for the Apparel Construction, 
Pattern Construction and Textiles Theory of the First Year Students on the BA: Fashion Degree.

During her studies at FEDISA she completed a successful internship at the widely acclaimed design house – Klük/
CGDT and was appointed as personal assistant to Malcolm Klük and Christiaan Gabriel du Toit after completing 
her 3-year BA Fashion Degree at FEDISA.

She gained experience at Klük/CGDT in a variety of fields including Studio Management (couture pattern 
construction and apparel construction), Retail Management and Event Planning. She is currently completing her 

further studies in Business Management at the University of Cape Town.

Ms. Hodge is also part of the FEDISA Brand Ambassador team.

Sunè Snyman
Junior Lecturer: Production Technology and Design history (Full Time)

Ms Snyman joined FEDISA in 2017. She completed her BA Humanities Degree at the University of Stellenbosch in 
2012, thereafter moved to Thailand to teach English at Ayudhaya International Preparatory School. Upon her return 
to South Africa, Sunè was employed as a design intern at Odette Gomes Design in Cape Town.

Ms Snyman completed her BA: Fashion Degree at FEDISA, during which time she excelled in her studies, achieving 
the Irregular Choice Award for Outstanding Conceptual Design and working on an extended internship with 
Marianne Fassler in Johannesburg during her final year of studies.

Following her studies and international travels, Suné joined her Alma Mater as Junior Lecturer in the Clothing 
Technology Department, in addition to which she also lectures Design History to First Year students. 

Ms Snyman is also a FEDISA Brand Ambassador and continues to work on her private label in her spare time.

Liesl van Staden 
Junior Lecturer: Visual Studies (Full Time)

Ms van Staden began her studies in B Consumer Science in Clothing Retail Management at the University of Pretoria 
in 2010 but her interest in fashion inspired her to steer her focus in a new direction at the London International School 
of Fashion where she completed her BA Fashion Degree in 2013.

In 2014, she joined TRUWORTHS to work with the Visual Merchandising team and in the same year, worked as an 
assistant designer to Elria Minnaar (Kekoon). Liesl ventured into the bridal industry in 2016, first as a stylist at De La 
Vida Bridal Couture in Sandton and then later relocating to Cape Town where she designed bridal gowns for Robyn 
Roberts Bridal Couture.

She joined the faculty at FEDISA in January 2018, lecturing in the Visual Studies department of the BA: Fashion 
Degree.

Elizabeth Retief
Staff Mentor (Part Time)

Holding a National Higher Diploma in 
Clothing Design and an Academic 
Colours Award for Academic 
Excellence from the erstwhile Port 
Elizabeth Technikon, Ms Retief brings a 
tertiary design education background 
spanning 50 years to FEDISA, where 
she has been instrumental in the 
development of an exceptionally 
advanced textiles technology 
programme.

Having spent 13 years as a lecturer at the Port Elizabeth 
Technikon she progressed into adult education taking on the 
role of technology instructor for one of South Africa’s foremost 
sewing technology providers. She has trained thousands of 
design and technology professionals (including FEDISA’s CEO 
& Academic Director – Allen Leroux) and now shares her 
unfathomable knowledge with the students at FEDISA.

Ms Retief was instrumental in the establishment of the FEDISA 
Mentorship Programme for Academic Staff, through which 
junior staff members at FEDISA are trained to her exacting 
specifications in order to offer the highest levels of educational 
competency to the FEDISA students.

Despite her annual threats to retire, she is persuaded to stay 
‘just one more year’ every time.

Jessica Burges 
Junior Lecturer: Merchandising

Ms. Burgess relocated to Cape Town in 2018 
to join the FEDISA team. She holds a Diploma 
in Fashion Design has worked in retail and 
also managed her own CMT operation 
providing her with a holistic understanding 
of the clothing pipeline.  Her fields of 
expertise include visual merchandising, 
store planning & layout, quality and various 
other aspects of clothing production.

She is detail driven with focused planning 
abilities and problem solving skills that are crucial in the ever-
changing fashion merchandising industry. 

Ms. Burgess has a variety of hobbies that include scuba diving, horse 
riding, hiking and anything that takes her outdoors. 
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Operational & Support Staff

Anita Best
Accountant  

AAfter matriculating from Robertson 
High School in 1998, Anita Best pursued 
her B.Compt degree through UNISA 
while doing her South African Institute of 
Chartered Accountants articles at the 
Cape firm of Henri Grove & Partners.

She has worked as Audit/Accounting 
Manager for Nolands – Tygerberg 
and until 2013 was the Accountant 

at The Waitrose Foundation, a non-profit South African based 
organisation of the Waitrose Retailers Group in the United 
Kingdom. The Waitrose Foundation is dedicated to the upliftment 
of farmworkers in South Africa on the farms that supply fruit to 
the UK.

Ms Best joined FEDISA in 2013 and is responsible for all 
bookkeeping requirements of the institution. She remains a 
Professional Accountant registered with SAIPA.

Nobuntu Sibozo
Student Administrator & Event Coordinator  
(Full Time)  

Ms Nobu joined FEDISA in 2016 
directly after she graduated from 
Northlink College with a Certificate 
in Human Resources, in the role of 
receptionist.

In 2018 she moved to the position 
of Student Administrator where she 
assists the Head of Student Affairs 

with various day-to-day student record management 
activities.

She has also taken on the role of Event Coordinator for 

Megan Davies
 Resident Photographer/ Photographic Studio 
Manager (Part Time) 

Ms Davies began collaborating with 
FEDISA students in 2014 after graduating 
from the ORMS Cape Town School of 
Photography with a distinction, and 
became the resident photographer at 
FEDISA at the start of 2015, tasked with 
shooting portfolio work for all levels of 
FEDISA fashion students.

Megan officially launched her photographic career beyond 
FEDISA in 2015 with several corporate clients, including 
Woolworths and That Shoe Lady. In addition to her work at 
FEDISA, Ms Davies has also lectured at the ORMS CTSP and has 
had several editorials published in both local and international 
magazines.

In her spare time Megan likes to experiment with new 
photographic techniques to expand repertoire and bring the 
next level of creativity to all her shoots.

Lihle Mngunyana
Receptionist /Secretary

Ms Lihle graduated from the Cape 
Peninsula University of Technology with 
a National Diploma in Management in 
2017. She joined FEDISA in May 2018 as 
Receptionist/Secretary.

She is the first point of contact in all 
dealings with FEDISA. She also works 
closely with the Student Administrator 
to ensure that students are always up 

to date with the activities of the school and assists the Head of 
Student Affairs with various day-to-day office management 
activities.

Maintenance  Staff

Moses Magwashu
General Cleaner and Assistant Grounds Man

Mr Magwashu joined the FEDISA 
maintenance team at the start of 2012 
with FEDISA’s relocation to its new 
campus. Receiving in-service from Mr 
Zweni, Moses quickly developed his skills 
as maintenance and cleaning assistant 
and is also being trained as assistant 
grounds man for the landscaped FEDISA 
Event Deck..

Bomvana Roy Zweni
Maintenance Supervisor
      
Having honed his craft in the 
maintenance industry through BERCO 
South Africa, Mr Zweni joined FEDISA 
at its inception in 2005, working as the 
institute’s maintenance supervisor. Mr 
Zweni oversees the team responsible for 
the maintenance and upkeep of the 
FEDISA campus, as well as the set up 
and striking of the institute’s numerous 
exhibitions

Ncedile Nyama
Grounds Man and General Cleaner

Mr Nyama joined the FEDISA Team in 2016. He is responsible for the maintenance of all the FEDISA fountains and 
roof gardens. When time allows he also assists with the set up of events and general cleaning and maintenance 
around the extensive campus building.
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1. Tuition Fees

• All international students are required to pay an 
administrative levy of R2,000.00, which is payable 
on registration. This levy is a once-off payment.

• Please note that the full tuition fee is payable prior 
to, or upon, registration.

• General Living and Maintenance Cost: Students 
should budget approximately R3,000.00 - R5,000.00 
per month (R36,000.00 - R60,000.00 per annum) 
towards general living and maintenance expenses. 

2. Applying for a New Study Permit

International students, in addition to the above, are 
required to have study permits to study in the Republic 
of South Africa (RSA). FEDISA (Pty) Ltd is not permitted 
to register you unless you have a valid temporary 
resident permit. This includes students from the Southern 
African Development Community (SADC). Study 
permits are obtained from the South African Embassy/ 
High Commission or Consulate in your home country 
and will give you entry into South Africa for study 
purposes.

Your study permit needs to be valid at all times and 
is issued for the duration of your study period (i.e. the 
minimum time it takes to qualify for the degree you are 
studying towards). If you are currently studying at a
South African High School or at another Tertiary 
Education Institution in South Africa, then please note 
that you need to apply for a new study permit valid for 
FEDISA (Pty) Ltd.

For the application, the following is required:

• A Department of Home Affairs application form 
(BI-1738);

• A valid passport - It must be valid for at least 30 
days after the end of your proposed stay in South 
Africa, otherwise your permit will only be granted 
for the period up to 30 days before the expiry 
date). It should also have at least one unused 
page left when arriving in South Africa;

• Application fee for the permit. This is non-
refundable even if the permit is refused;

• An official letter from FEDISA (Pty) Ltd, confirming 
provisional acceptance and the duration of 
the course, together with your proof of your 
acceptance of the offer (This is the acceptance 
letter that needs to be returned to FEDISA (Pty) Ltd, 
stating your intention to accept your placement 
with the institute.);

• A medical clearance report as well as a yellow 
fever vaccination, if relevant;

• Relevant certificate if married, widowed, divorced 
or separated;

• Proof of medical insurance cover registered and/
or recognized in South Africa;

• Details regarding arranged accommodation, if 
any;

• Proof of sufficient funds to cover tuition fees, 
maintenance and incidental costs;

• A police clearance certificate (less than six months 
old);

• A deposit (a cash amount not exceeding the cost 
of a single ticket to the applicant’s country of 
origin).
Students from other African countries are not 
required to pay this deposit, provided that the 
Government of their country submits a written 
undertaking to pay all cost relating to the 
deportation of the student, should it become 
necessary.

INTERNATIONAL 
APPLICANTS

FEDISA (Pty) Ltd is subject to the South African Government’s policy regarding the 
admission of foreign students to degree/diploma courses. Foreign applicants should not 
finalise their study plans before they have obtained the required visa and study permit.

Please note: The study permit must state specifically that the applicant is 
entitled to study at FEDISA (Pty) Ltd, and not at another educational institution.
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The documents must be originals or certified copies.
Certified copy = a photocopy of the original document 
with an original certified stamp that an authorized 
person (Commissioner of Oaths) has seen the original 
document. An uncertified photocopy of the original or 
a photocopy of a certified copy is not sufficient.

We advise that applications for a new study permit 
should be submitted at least 5/6 weeks before the 
intended departure date for FEDISA (Pty) Ltd, as it takes 
time to process these applications.

3. Renewing a Study Permit

IMPORTANT: All applications for the extension of a study 
permit should be submitted at least 30 days before 
the expiry date. Failure to do so will mean that you 
will have to satisfy the Director General that there was 
good cause, in order to have the later application 
accepted.

In order to extend your study permit, you will need to 
take the following to the Department of Home Affairs 
Office closest to you:
• Valid Passport (valid for at least 30 days more than 

the required extension period)
• Completed Application Form (BI-1739)
• Application fee (Please contact your nearest 

Home Affairs Office to confirm the amount)
• Proof of sufficient  financial means to cover the 

tuition fees, subsistence and incidental cost (in the 
form of a bursary document or bank statement)

• Police clearance certificate less than six months 
old (anyone older than 18 years)

• A medical clearance report;
• An official letter from FEDISA (Pty) Ltd, confirming 

registration and course duration
• Proof of medical insurance cover registered and/

or recognized in South Africa
• Proof of repatriation undertaking or, in the case of 

African countries only, proof that your country has 
signed a written undertaking to pay the cost for 
deportation, should it become necessary

• Accommodation (copy of lease agreement, letter 
from landlord, etc.)

The nearest Home Affairs offices to FEDISA (Pty) Ltd are 
the Cape Town or Wynberg offices:

Cape Town
56 Barrack Street (2nd Floor) 
Cape Town
Tel 021 462 4970

Wynberg
109 Milbank Road (Behind Wynberg library) 
Wynberg
Tel 021 7974767

Useful Websites
• Discovery Medical Aid Scheme 
 https://www.discovery.co.za
• South African Department of Home Affairs 
 http://www.home-affairs.gov.za
• Department of Foreign Affairs 
 http://www.dfa.gov.za

PLEASE NOTE
International medical insurance may only enable 
you to be reimbursed after you have incurred the 
medical expenses. This would be prohibitive if you are 
hospitalised.

4. Conducting Work 

In terms of Section 13(3) of the new Immigration Act 
of 2004, a holder of a valid study permit may conduct 
work for not more than 20 working hours per week as 
well as full time during the academic vacations.

5. English Language Proficiency Requirements

A certain level of proficiency in English is required for 
success in higher education studies. This includes a pass 
in English at A-level or O-level. Other post-school English 
language qualifications will be evaluated on merit.

A limited number of students only can be accepted for 
the programmes and placement is, therefore, subject 
to availability.

Students following the Cambridge System should take 
note of the following:
• Passes of at least five different subjects of the 

IGCSE and HIGCSE study levels, of which at least 
two are HIGSCE level subjects

• A pass in the language which is the medium of 
instruction at FEDISA (Pty) Ltd (English)

• Specific Pass Grades: IGCSE: A, B, or C HIGCSE: 1, 
2, or 3

For the Honours Programme, a high level of proficiency 
in English is required for success. The ability to write 
coherently in english is the cornerstone of a research 
degree.

PLEASE NOTE
In order for FEDISA (Pty) Ltd to provide an international 
student with the necessary documentation to apply 
for a study permit, the accepted student is required to 
pay the acceptance fee, as well as the registration fee 
in full, in order for the documentation to be issued.
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Financial Aid

FEDISA currently offers no direct student financial 
aid. However, as FEDISA is a fully registered and 
accredited private provider of higher education 
and training, qualifying prospective candidates 
should have little trouble securing study loans 
from any of South Africa’s major retail banks. 

Career Counselling

FEDISA offers prospective students (Grade 11 
and 12), as well as recent school leavers the 
opportunity to explore career prospects within 
the fashion industry. 

Prospective candidates may also undertake an 
assessment session to determine their values, 
interests and personality types to assist in career 
path decision-making within the fashion industry.

All such assessments should be pre-arranged with 
the Head of Student Affairs.

Study Support

Any students experiencing academic difficulties 
during their studies may consult with the 
appropriate Head of Department, who shall in 
turn refer such student to the relevant course 
leader for guidance.

Student Psychology

While FEDISA does not offer on campus 
psychological counselling, the Head of Student 
Affairs may refer any student experiencing 
personal challenges to one of FEDISA’s vetted 
psychologists for assistance. 

Accommodation

Students residing outside of Cape Town who may 
require accommodation during their studies, are 
encouraged to secure accommodation early, in 

order to avoid placement difficulties later in the 
year. 

FEDISA does not offer specific student 
accommodation, but has built very good 
partnerships with various vendors. Please 
contact our offices on 021-4240975 or email us at 
info@fedisa.co.za, for more information. 

Students with Disability

FEDISA (Pty) Ltd fully endorses the Rights of 
Persons with Disabilities as per the United Nations 
Convention that became part of South African 
law in June 2007. 

Disabled candidates will enjoy a non-
discriminatory access to studies at FEDISA. 
However, the physicality of the programme must 
be considered and all such applications will be 
evaluated on a case-by-case basis. 

FEDISA’s full policy on Disability is available on 
request.
 

Student Health and Wellness Policy

FEDISA recognizes the importance of employee 
and student health and wellness and has 
established a framework in order to promote 
health and wellness for the benefit of students 
and staff.

Furthermore, FEDISA is cognizant of the fact that 
healthy students and staff inevitably result in a 
productive and purposeful environment with less 
absenteeism, fewer accidents, lower healthcare 
demands, and greater overall reduction of 
disease and disability.

Health and Wellness support services may be 
accessed through the office of the Head of 
Student Affairs.

FEDISA’s full policy on Health and Wellness is 
available on request. 

A S S I G N M E N T  R E S O U R C E S

The FEDISA campus includes a well-stocked 
student shop, GEAR that caters to all 

student assignment resource requirements. 
Services include stationery, printing, 

laminating and binding.

STUDENT 
SUPPORT 
SERVICES
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Purpose

The purpose of the Diploma in Fashion Merchandising, Marketing and Media 
programme is to develop and empower graduates with high-level skills and insights 
into the fashion retail industry with its multitude of interrelated components.

These components of the fashion retail industry range from the forecasting of future 
fashion trends and consumer analysis to visual display and product merchandising, 
and include all elements of promotional marketing, buying, sourcing and sales, to 
management of the fashion retail business.

All aspects of the programmme are designed to enhance sales volumes within the 
fashion retail industry and cover those areas between the creation of the fashion 
product and the fashion retail consumer.

Rationale

The Diploma in Fashion Merchandising, Marketing and Media programme offers 
academically coherent, challenging and up-to-date learning opportunities, which 
encourage students to develop as independent and self-reliant thinkers.

In addition it is the programme’s aim to foster students’ personal, intellectual and 
organisational skills, so that when they leave FEDISA they will take with them a range 
of skills and insights that will be readily applicable to their chosen career paths.

This will enable fashion industry employers to fast-track the Diploma in Fashion 
Merchandising, Marketing and Media graduates to commercial activities within a 
more concise time frame due to their well-developed retail skillset, hands-on expertise 
and application driven perspectives.

Goals

The aim of the Diploma in Fashion Merchandising, Marketing and Media programme 
is to produce fashion professionals, empowered with the capacity to successfully 
manage various fashion related processes with a thorough understanding of the 
requisites involved, through a well-developed research, analytic and application 
ability.

The programme is designed for the accomplished creative business-orientated 
person, who has a flair for fashion, style and product management and a love of all 
aspects influencing fashion and its consumer value, such as prevailing trends, cultural 
influences, product presentation and sound business practice.

Emphasis is placed on the research, analytical and knowledge application 
development of the candidate, as well as the business acumen to successfully 
integrate new product management concepts into the established commercial 
sectors of the fashion and retail economies.
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• Demonstrate detailed knowledge of fashion 
theory, fashion buying and sourcing, visual 
merchandising, fashion marketing and 
media, and fashion retail management, 
including an understanding of and the 
ability to apply key terms, concepts, facts, 
principles, rules and theories of the above 
mentioned fields of study to unfamiliar but 
relevant contexts. Students should also 
demonstrate knowledge of the ways in 
which their area of specialisation (fashion 
merchandising, marketing and media) relates 
to merchandising, marketing and media in 
general.

• Demonstrate an understanding of different 
forms of knowledge and forms of explanation 
within the fields of fashion theory, fashion 
buying and sourcing, visual merchandising, 
fashion marketing and media, and fashion 
retail management, and demonstrate 
awareness of knowledge production 
processes within the abovementioned fields.

• Demonstrate the ability to evaluate, select 
and apply appropriate methods, procedures 
or techniques in investigation or applying 
processes within the contexts of fashion 
theory, fashion buying and sourcing, visual 
merchandising, fashion marketing and media, 
and fashion retail management.

• Demonstrate the ability to identify, analyse 
and solve problems in unfamiliar contexts, 
gathering evidence and applying solutions 
based on evidence and procedures 
appropriate to the fields of fashion theory, 
fashion buying and sourcing, visual 
merchandising, fashion marketing and media, 
and fashion retail management.

• Demonstrate an understanding of the 
ethical implications of decisions and actions 
within fashion buying and sourcing, fashion 
marketing, fashion media and fashion 
retail management contexts, based on 
an awareness of the complexity of ethical 
dilemmas.

• Demonstrate the ability to evaluate different 
sources of information, such as primary 
sources (industry experts) and secondary 
sources (books, electronic books, internet 
material, academic databases and 
academic articles) to select information 
appropriate to the various tasks related to 
fashion theory, fashion buying and sourcing, 
visual merchandising, fashion marketing and 
media, and fashion retail management, and 
to apply well-developed processes of analysis, 
synthesis and evaluation to that information.

• Demonstrate the ability to present and 
communicate complex information reliably 

and coherently using appropriate academic 
and professional conventions, formats and 
technologies in the contexts of fashion 
theory, fashion buying and sourcing, visual 
merchandising, fashion marketing and media, 
and fashion retail management.

• Demonstrate the ability to make decisions 
and act appropriately in familiar and new 
contexts (specifically referring to Work 
Integrated Learning), demonstrating an 
understanding of the relationships between 
fashion theory, fashion buying and sourcing, 
visual merchandising, fashion marketing and 
media, and fashion retail management, and 
of how actions, ideas or developments in 
one of the abovementioned fields impact on 
actions, ideas or developments in any of the 
other fields.

• Demonstrate the ability to evaluate 
performance against given criteria, and 
accurately identify and address his or her task-
specific learning needs in the context of a 
Diploma in Fashion Merchandising, Marketing 
and Media, and to provide support to the 
learning needs of others where appropriate.

• Demonstrate the ability to work effectively in 
a team or group, and to take responsibility 
for his or her decisions and actions and the 
decisions and actions of others within the 
contexts of fashion theory, fashion buying 
and sourcing, visual merchandising, fashion 
marketing and media, and fashion retail 
management, including the responsibility for 
the use of resources where appropriate.

Objectives

Upon completion of the Diploma in Fashion Merchandising, Marketing and Media, students will:

Career Opportunities

The business of fashion is one of today’s most 
exciting industries. From retailing and display 
design to publishing and high-level retail 
management, it’s a dynamic, fast-paced 
field with a vast array of career possibilities.

• Fashion Merchandiser
• Fashion Journalism
• Media Stylist
• Trend Analysist 
• Fashion Forecaster
• Fashion Brand Specialist
• Brand Campaign Developer
• Merchandise Management
• Event Planner
• International Sourcing Consultant
• Historical Fashion Archivist
• Planning and Distribution
• Market Researcher
• Retail Store Management
• Fashion etc.
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YEAR 1

Course 1: Fashion Theory 
28 Credits
• Trend Analysis
• Design History

Course 2: Fashion Buying & 
Sourcing 14 Credits
  
Course 3: Visual Merchandising, 
Marketing & Media 
66 Credits
• Make-up & Styling 
• Store Layout, Floor Planning & 

Window Display 
• Brand Building & Advertising
• Fashion Media Studies 
• Computer Aided Design 
• Fashion Journalism (Blog 

Writing & Visual Journals) 

Course 4: Fashion Retail 
Management 
12 Credits
• Business Management

YEAR 2

Course 1: Fashion Theory 
28 Credits
• Trend Analysis – Macro Trends
• Design History

Course 2: Fashion Buying & 
Sourcing 8 Credits
  
Course 3: Visual Merchandising, 
Marketing & Media 
74 Credits
• Brand Building & Advertising
• Marketing & Consumer 

Psychology
• Fashion Advising 
• Fashion Photography - Smart 

Phone
• Fashion Public Relations
• Computer Aided Design
• Fashion Journalism 

Course 4: Fashion Retail 
Management 
10 Credits
• Business Management
• Sales Training

YEAR 3

Course 1: Fashion Theory 
20 Credits
• Trend Analysis – Macro Trends

Course 2: Fashion Buying & 
Sourcing 12 Credits
  
Course 3: Visual Merchandising, 
Marketing & Media 
74 Credits
• Fashion Event Planning 
• Project Management
• Fashion Videography - Smart 

Phone
• Computer Aided Design
• Fashion Journalism 
• Brand Building & Advertising

Course 4: Fashion Retail 
Management 
14 Credits
• Business Management
• Fashion Entrepreneurship

Programme Structure

The Diploma in Fashion Merchandising, Marketing and Media programme consists of four major non-
elective courses, namely, Fashion Theory, Fashion Buying & Sourcing, Visual Merchandising, Marketing, and 
Media and Fashion Retail Management.

PLEASE NOTE
All courses of the programme are compulsory, and credit bearing as indicated. No electives are offered.

All course components are facilitated in the most subject appropriate manner within the academic 
environment and contextual framework, depending on the specific assignment content. There is a strong 
focus on structured group sessions, in order to maximise peer-learning opportunities, as well as several 
elements of independent knowledge development. 

Work Integrated Learning (WIL) is included at various levels and intervals of the programme. This offers 
candidates the opportunity to identify, initiate and engage with a number of areas of the fashion retail 
industry that may significantly contribute to develop first-hand knowledge and experience in support of the 
candidate’s deeper understanding of the commercial fashion environment.

Students also work closely with the academic staff and programme facilitators, which allows for continuous 
student/lecturer interactions and feedback sessions are undertaken throughout the academic process. 
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Mode of Instruction

Students on the Diploma in Fashion Merchandising, 
Marketing and Media at FEDISA engage with their 
studies in various ways, which may include Theory 
sessions, Practical sessions and independent Studio 
sessions.

Theory sessions are offered as large group contact 
sessions in the FEDISA auditorium, where all students 
from a particular level of the programme attend 
simultaneously, and will include such modules as 
Fashion Theory, Trend Analysis, Design History and 
Business Management, etc.

Practical sessions are conducted in assigned studios, 
where smaller class groups of students in a particular 
level of the programme enjoy one-on-one interactions 
with lecturers in tutorial groups as they develop their 
knowledge of the practical components of the 
programme. Modules here will typically include Store 
Layout, Floor Planning, Window Display, Brand Building 
and Advertising, etc.

Certain practical sessions may also be conducted in 
specialised studios, such as the iMac Laboratory and 
Orms Photographic Studio on campus, in student 
micro-groups. Subjects here will typically include 
Computer Aided Design and Fashion Photography/
Videography - Smart Phone, etc.

Studio sessions are designed to allow students to 
develop their professional practice independently 
and are considered non-contact sessions. While 
lecturers are available for consultation, students are 
encouraged to rely on their acquired knowledge and 
understanding of the subject matter to fulfill all briefed 
requirements in various modules of the Diploma in 
Fashion Merchandising, Marketing and Media. Studio 
sessions are also ideally suited to the conducting 
of independent enquiry, which will be a consistent 
requirement of studies at FEDISA. 

Method of Assessment

The method of assessment is continuous evaluation, 
which will include both formative and summative 
assessment. 

Course lecturers will assess all work internally and these 
evaluations will be moderated by an internal staff 
panel at the completion of each term, and by an 
independent subject specialist, at the completion of 
each semester.

A FEDISA pass is a moderated 50% or above, whilst a 
FEDISA distinction is 75%, which again is a moderated 
mark.

An academic transcript is issued following each 
semester, in June and December.

A student will not be permitted to register for the 
subsequent year of studies, without a 50% aggregate 
being obtained for all courses of a particular year of 
study.

Minimum Duration of Studies  

The Diploma in Fashion Merchandising, Marketing and 
Media programme can be completed in three years 
on a six-semester basis, where each semester includes 
Fashion Theory, Fashion Buying & Sourcing, Visual 
Merchandising, Marketing & Media and Fashion Retail 
Management.

The WIL (Work Integrated Learning) is undertaken 
during the June/July vacation period in order to 
facilitate an extended industry engagement, as well as 
at certain in-term intervals where applicable. 

Fashion Theory
Develops an understanding of the social, political, 
economic and commercial constructs that 
influence the continuous evolution of fashion as 
a source of identity.  The exploration of fashion’s 
historical context leads to the development of 
the predictive tools required in the postulation of 
future fashion trends appropriate for commercial 
applications in the local and international fashion 
retail environments. 

Fashion Buying & Sourcing
Develops the understanding of the commercial 
fashion value chain and the processes that 
underpin the ability to locate, evaluate, 
negotiate, acquire and critically review sources of 
merchandise and merchandise production within 
the global commercial fashion context through 
both practical and theoretical modelling of supply 
chain management and procurement strategies. 

Visual Merchandising, Marketing & Media
Develops the ability to research, conceptualise 
and create an optimally appealing merchandise 
experience for customers in order to maximise 
sales, through an in-depth understanding of 
the principles of visual display, marketing and 
promotional media as associated sales drivers in 
the fashion retail experience.

 
Fashion Retail Management
Develops the ability and personal characteristics 
to identify, initiate and engage with all 
management aspects within the fashion business 
environment; from sales and management skills, 
to the understanding and application of fashion 
entrepreneurship principles. 

The purpose of each course of the programme is as follows:
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Closing Dates for Application

The closing date for preliminary applications is 
5 December each year. 

Should you have missed this closing date, late 
applications will be considered until 15 January of the 
respective year for which you wish to enroll,  provided 
that there are still seats available. A late application 
fee will be payable.  Please refer to the Fees Schedule 
attached.

The result of the application will be communicated to 
you once the selection committee have made their 
decision.

Minimum Requirements 

In order for applicants to be considered for the 
Diploma in Fashion Merchandising, Marketing and 
Media prospective students must comply with certain 
minimum requirements. 

Minimum Academic Requirements 

• National Senior Certificate or international equiva-
lent, with appropriate subject combinations and 
levels of achievement.

• A Higher Certificate or Advanced Certificate in a 
cognate field.

• Recognition of Prior Learning

Language Requirements 

• Pass in either of TWO of the official languages of 
South Africa, one of which must be English.

English will be the primary medium of tuition at FEDISA 
and students cannot be guaranteed that instruction 
will necessarily be in their language of choice.

Applicants should further note that the above 
admission requirements are minimum requirements 
only. Admission to all programmes is subject to 
selection procedures and meeting the minimum 
admission requirements will not necessarily ensure 
admission to a programme.

Admission to all programmes is subject to an entrance 
evaluation and a rigorous selection process. 

Recognition of Prior Learning (RPL)

“Recognition of prior learning (RPL),  the process of 
assessing and accrediting acquired knowledge and/
or capabilities of a person, gained in formal, informal 
and non formal learning, against a set of outcomes 
in a formal course of  study or a set of workplace or 
social competencies.”

FEDISA subscribes to the practice of “recognition of 
prior learning”, which will be applicable to mature 
applicants (22 years +), which will be evaluated by 
means of a practical assessment, portfolio submission 
and interview.
       
Required Secondary School Subjects

No specific subjects are required at secondary school 
level for admission to FEDISA. While art, design and 
mathematics are an advantage, they are not a 
requirement.

ADMISSIONS
Prospective students are urged to apply as early as possible, to 

enable them to attend an evaluation and selection session. 
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Application Procedure

Application forms are available from the Admissions 
Office. Please refer to the reverse side of the brochure 
for the various contact options. If you are requesting 
application forms via e-mail, please provide your 
name, postal address and telephone number.

Completed application forms, together with the 
following documentation, must be returned to the 
Head of Admissions before the closing date on 5 
December each year: 

• Certified copy of ID Document/Passport
• Certified copy of most recent exam results
• One (X1) black and white ID photo
• Application fee or proof of payment thereof

FEDISA will in turn acknowledge receipt of applications 
and will furnish the applicants with further information 
regarding the entrance evaluations. Incomplete 
application forms will not be processed.

Please note that such an acknowledgment in no way 
implies that the applicant has been accepted to study 
at FEDISA.

Online Application

You can also apply online at 
www.fedisa.co.za/diploma-in-fashion 

Entrance Evaluation

Entrance evaluation sessions are scheduled by 
appointment. All students who live within 150km 
of Cape Town are required to attend an entrance 
evaluation session. 

Applicants will receive confirmation of the date of their 
evaluation session or submission of portfolio, after his/
her application has been received and the relevant 
application fees have been paid.

Requirements for Portfolio Submissions

Portfolio submission is only applicable to applicants 
who live further than 150km from Cape Town or who 
are residing outside of South Africa at the time of 
making application to FEDISA.

Applicants, residing within South Africa, are required 
to prepare portfolios within the prescribed format and 
mail these together with their application, should they 
be unable to attend the entrance evalaution in person.

Foreign applicants or South African residents living 
abroad will be allowed to submit electronic copies 
of their portfolios, provided that these can be 
substantiated with the original if so required at a later 
stage.

Applicants are required to submit the following as part 
of the portfolio:

1. Written Submission

In your own words, write a critical review of the 
effectiveness of retail store window displays of your 
favourite fashion brand.

The essay must offer information, constructive criticism 
and comments reflecting the positive contribution you 
would like to make to the world of retail fashion.

The essay should not exceed 500 words.

2. Practical Portfolio

The portfolio should consist of the following specified 
work. The applicant should complete the work without 
help or guidance.

Identify a current fashion trend appropriate to your 
age group. Select images from media, drawings, fabric 
samples, trimmings and colour samples and compile 
a mood board that reflects your understanding of the 
selected trend. Your collage should reflect both local 
and international trends. Paper size must be A3.
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PLEASE NOTE
The management of FEDISA (Pty) Ltd reserves the 
right to amend and revise its policies, including its 
fees policy, from time to time and may do so without 
notice.

Below is a summary explanation of all the various costs 
associated with studying at FEDISA. Please refer to the 
attached Fees Schedule for the associated amounts.

Application Fees  
Refer to attached Fees Schedule for relevant amounts.

• Application Fee:
An application fee is payable when the 
application form is submitted. No application 
will be considered if the fee or proof of payment 
thereof is not attached. This is non-refundable.

• Late Application Fee: 
A late application fee is payable on all 
applications received after the closing date for 
initial applications, i.e. 5 December. This is non-
refundable.

Tuition Fees  
Refer to attached Fees Schedule for relevant amounts.

Acceptance Fees  
Refer to attached Fees Schedule for relevant amounts.

Within two weeks of confirmation of provisional 
acceptance of the first year students, the applicable 
forms, together with the acceptance fee must be 
returned to FEDISA.  

This amount will be credited to the student’s account 
and will guarantee the student’s seat in the class.

Should the student cancel or fail to take his/her place 
in the class, this amount will NOT be refunded.

Please note that failure to pay the acceptance 
fee within the prescribed period, will result in the 
candidate being placed on a waiting list, till such time 
as this amount is paid and the candidates placement 
on the programme is therefore not guaranteed.

Registration Fees   
Refer to attached Fees Schedule for relevant amounts.

Prior to, or on the date of registration, a registration 
fee must be paid. This amount will be credited to the 
student’s account.

Text Books and Kits

While FEDISA has an extensive library and electronic 
research facilities, please keep in mind that students 
will require extensive reading, which may not be 
available on campus and will therefore need to be 
acquired over and above any prescribed materials.

Students may require consistent computer access 
outside of the institutional operating hours; it is 
recommended that students equip themselves with 
appropriate personal computing technology and 
Internet access.

The cost of prescribed textbooks can only be finalised 
once prices are confirmed by the suppliers, closer to 
the time of FEDISA placing its’ orders. Please refer to 
the Fees Guide for the appropriate year of study.

All prescribed textbooks will be available from FEDISA 
after registration day.

Annual Resources Levy

To ensure the ongoing quality of our educational 
offering, FEDISA not only needs to maintain, but also 
expand on our educational resources, in particular 
in the areas of IT and library resources. In order to 
accomplish this, an Annual Resources Levy is applied. 

This levy covers the following items:

• Class Notes and Handouts
• Library and Computer Laboratory Access and 

Internet Usage
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Goals

The aim of the three-year BA: Fashion Degree is to 
produce fashion professionals, empowered with the 
entrepreneurial skills, to see the design process through 
from concept to consumer.

The programme is designed for the creative business 
person, who has a flair for fashion, style and a love of 
all aspects influencing the “World of Fashion”, such 
as prevailing trends, cultural influences, production 
technology and sound business practice.

Equal emphasis is placed on the creative and technical 
skills of design and garment technology as well as 
the business acumen to compete commercially. All 
practical aspects of the programme are supported by 
a sound theoretical foundation. 

Objectives

• To evolve the student’s technical skill to 
develop a concept into a three-dimensional 
garment.

•  To focus on the business principles related to 
design to make a successful entry into the 
commercial business environment.

• To develop a focused awareness of the 
influences driving design and its consumption 
in the 21st Century.

Programme Structure

Practical components of the programme run on a  three-week cycle, to allow for protracted 
concentration, while theoretical components are accommodated on a weekly rotation.

The programme consists of four major courses, each consisting of a number of sub-components. The 
FEDISA programme is assigned as set out below:

Visual Studies
Conceptual design, story boarding, life & figure drawing, illustration, colour theory, visual merchandising, 
computer aided design (CAD) and 2D & 3D design

Develops the ability to visually interpret, analyze, render and communicate current, as well as original 
design ideas as three-dimensional structures through thorough research and understanding of prevailing 
trends and further to interface electronically with the artistic components of the programme.
 
Clothing Technology
Pattern technology, pattern grading, technical drawing, garment & textile technology and textiles theory
 
Develops the ability to technically analyze, construct and communicate pattern drafting requirements 
of two and three dimensional patterns for garment production using free draping and mathematical 
methods, thereby enhancing the ability to technically construct  both commercial and couture garments 
using the appropriate technologies and methodologies, whilst at the  same time understanding textiles, 
their uses and various refabrication methods. 
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Mode of Instruction

Students on the BA: Fashion Degree at FEDISA engage 
with their studies in various ways. Primarily each day at 
FEDISA will include a Theory session, a Practical session 
and a Studio session. 

Theory sessions are offered as large group contact 
sessions in the FEDISA auditorium, where all students 
from a particular level of the programme attend 
simultaneously, and will include such subjects as 
Business Studies, Textiles Theory, Design History, 
Communication and Sociology, etc. 

Practical sessions are conducted in the assigned 
studios, where smaller class groups of students in a 
particular level of the programme enjoy one-on-one 
interactions with lecturers in tutorial groups as they 
develop their knowledge of the practical components 
of the programme. Subjects here will typically include 
Conceptual Design and Storyboarding, Computer 
Aided Design, Pattern Technology, Garment 
Technology, etc. 

Studio sessions are designed to allow students to 
develop their professional practice independently 
and are considered non-contact sessions. While 
lecturers are available for consultation, students are 
encouraged to rely on their acquired knowledge and 
understanding of the subject matter to fulfill all briefed 
requirements in various subject components of the 
Bachelor’s Degree. Studio sessions are also ideally 
suited to the conducting of independent research, 
which will be a consistent requirement of studies at 
FEDISA. 

Method of Assessment

The method of assessment is continuous evaluation 
with specific control tests. Course lecturers will assess 
all work internally and these evaluations will be 
moderated at the completion of each semester, both 
internally and externally.

A FEDISA pass is a moderated 50% or above, whilst a 
FEDISA distinction is 75%, which again is a moderated 
mark.

A student will not be permitted to register for the 
subsequent year, without a 50% aggregate being 
obtained for all courses of a particular year of study.

Career Opportunities

• Fashion Design – Retail/Couture
• Fashion Buying/Merchandising
• Fashion Journalism
• Styling for Media
• Production Technology
• Trend Analysis & Fashion Forecasting
• Fashion Marketing
• Fashion etc.

Business Studies
Business practice, principles & functions and Work Intergrated Learning (WIL)

Develops the ability to view the world as an economic opportunity by understanding the business environment 
based on the analysis of relevant performativity required to successfully launch new small and medium economic 
enterprises, whilst equipping students with a high level of computer literacy skills to compete successfully in both 
the local and international design business arenas. 

Lifestyle Studies
Fashion & design history, communications and social studies

Develops the understanding of historical impacts on the world of design in context of the current socio-
economic environment. This is achieved by analyzing the current global social constructs that impact on the 
daily performance of design professionals, while enhancing the development of confident communication and 
presentation skills, applicable to the working world.
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Closing Dates for Application

The closing date for preliminary applications is 
5 December each year. 

Should you have missed this closing date, late 
applications will be considered until 15 January, of the 
respective year for which you wish to enroll,  provided 
that there are still seats available. A late application 
fee will be payable.  Please refer to the Fees Schedule 
attached.

The result of the application will be communicated to 
you once the selection committee have made their 
decision.

Minimum Requirements 

In order for applicants to be considered for the BA in 
Fashion prospective students must comply with certain 
minimum requirements. 

Minimum Academic Requirements 

• National Senior Certificate with either endorse-
ment, university exemption, or international equiv-
alent.

• Recognition of Prior Learning

Language Requirements 

• Higher grade pass in either of TWO of the official 
languages of South Africa, one of which must be 
English.

English will be the primary medium of tuition at FEDISA 
and students cannot be guaranteed that instruction 
will necessarily be in their language of choice.
Applicants should further note that the above 
admission requirements are minimum requirements 
only. Admission to all programmes is subject to 
selection procedures and meeting the minimum 
admission requirements will not necessarily ensure 
admission to a programme.

Admission to all programmes is subject to an entrance 
evaluation and a rigorous selection process. 

Recognition of Prior Learning (RPL)

“Recognition of prior learning (RPL),  the process of 

assessing and accrediting acquired knowledge and/
or capabilities of a person, gained in formal, informal 
and non formal learning, against a set of outcomes 
in a formal course of  study or a set of workplace or 
social competencies.”

FEDISA subscribes to the practice of “recognition of 
prior learning”, which will be applicable to mature 
applicants (22 years +), which will be evaluated by 
means of a practical assessment, portfolio submission 
and interview.
       
Required Secondary School Subjects

No specific subjects are required at secondary school 
level for admission to FEDISA. While art, design and 
mathematics are an advantage, they are not a 
requirement.

Application Procedure

Application forms are available from the Admissions 
Office. Please refer to the reverse side of the brochure 
for the various contact options. If you are requesting 
application forms via e-mail, please provide your 
name, postal address and telephone number.

Completed application forms, together with the 
following documentation, must be returned to the 
Head of Admissions before the closing date on 5 
December each year: 

• Certified copy of ID Document/Passport
• Certified copy of most recent exam results
• One (X1) black and white ID photo
• Application fee or proof of payment thereof

FEDISA will in turn acknowledge receipt of applications 
and will furnish the applicants with further information 
regarding the entrance evaluations. Incomplete 
application forms will not be processed.

Please note that such an acknowledgment in no way 
implies that the applicant has been accepted to study 
at FEDISA.

Online Application

You can also apply online at 
www.fedisa.co.za/ba-degree

ADMISSIONS
Prospective students are urged to apply as early as possible, to 

enable them to attend an evaluation and selection session. 
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Entrance Evaluation

Entrance evaluation sessions are scheduled by 
appointment. All students who live within 150km 
of Cape Town are required to attend an entrance 
evaluation session. 

Applicants will receive confirmation of the date of their 
evaluation session or submission of portfolio, after his/
her application has been received and the relevant 
application fees have been paid.

Requirements for Portfolio Submissions

Portfolio submission is only applicable to applicants 
who live further than 150km from Cape Town or who 
are residing outside of South Africa at the time of 
making application to FEDISA.

Applicants, residing within South Africa, are required 
to prepare portfolios within the prescribed format and 
mail these together with their application, should they 
be unable to attend the entrance evalaution in person.

Foreign applicants or South African residents living 
abroad will be allowed to submit electronic copies 
of their portfolios, provided that these can be 
substantiated with the original if so required at a later 
stage.

Applicants are required to submit the following as part 
of the portfolio:

1. Written Submission

In your own words, write a critical review of Fashion 
today.

The essay must offer information, constructive criticism 
and comments reflecting the positive contribution you 
would like to make to the fashion world.

The essay should not exceed 500 words.

2. Practical Portfolio

The portfolio should consist of the following specified 
work. The applicant should complete the work without 
help or guidance.

a.  Identify a current fashion trend appropriate to your 
age group. Select images from media, drawings, 
fabric samples, trimmings and colour samples 
and compile a collage that reflects your selected 
trend. Your collage should reflect both local and 
international trends.  Paper size must be A4.

b.  Using your collage as inspiration, design a collection 
of THREE (3) models in full colour, with both front and 
back views included for each. Explanatory notes, 
fabric swatches and presentation is important for 
this section of the portfolio. Any colouring or drawing 
technique may be used. Paper size per design must 
be A4.
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PLEASE NOTE
The management of FEDISA (Pty) Ltd reserves the 
right to amend and revise its policies, including its 
fees policy, from time to time and may do so without 
notice.

Below is a summary explanation of all the various costs 
associated with studying at FEDISA. Please refer to the 
attached Fees Schedule for the associated amounts.

Application Fees  
Refer to attached Fees Schedule for relevant amounts.

• Application Fee:
An application fee is payable when the 
application form is submitted. No application 
will be considered if the fee or proof of payment 
thereof is not attached. This is non-refundable.

• Late Application Fee: 
A late application fee is payable on all 
applications received after the closing date for 
initial applications, i.e. 5 December. This is non-
refundable.

Tuition Fees  
Refer to attached Fees Schedule for relevant amounts.

Acceptance Fees  
Refer to attached Fees Schedule for relevant amounts.

Within two weeks of confirmation of provisional 
acceptance of the first year students, the applicable 
forms, together with the acceptance fee must be 
returned to FEDISA.  

This amount will be credited to the student’s account 
and will guarantee the student’s seat in the class.  
Should the student cancel or fail to take his/her place 
in the class, this amount will NOT be refunded.

Please note that failure to pay the acceptance 
fee within the prescribed period, will result in the 
candidate being placed on a waiting list, till such time 
as this amount is paid and the candidates placement 
on the programme is therefore not guarenteed.

Registration Fees   
Refer to attached Fees Schedule for relevant amounts.

Prior to, or on the date of registration, a registration 
fee must be paid. This amount will be credited to the 
student’s account.

Text Books and Kits

While FEDISA has an extensive library and electronic 
research facilities, please keep in mind that students 
will require extensive reading, which may not be 
available on campus and will therefore need to be 

acquired over and above any prescribed materials.
Students may require consistent computer access 
outside of the institutional operating hours; it is 
recommended that students equip themselves with 
appropriate personal computing technology and 
Internet access.

The cost of prescribed textbooks can only be finalised 
once prices are confirmed by the suppliers, closer to 
the time of FEDISA placing its’ orders. Please refer to 
the Fees Guide for the appropriate year of study.

All prescribed textbooks will be available from FEDISA 
after registration day.

Annual Resources Levy

To ensure the ongoing quality of our educational 
offering, FEDISA not only needs to maintain, but also 
expand on our educational resources, in particular 
in the areas of IT and library resources. In order to 
accomplish this, an Annual Resources Levy is applied. 

This levy covers the following items:
• Class Notes and Handouts
• Library and Computer Laboratory Access and 

Internet Usage
• Adobe Lisences
• WGSN Online - Annual Subscriptions
• IT Support for Computer lab and auditorium
• Pattern drafting paper and card
• 500MB Free WIFi Internet Data 

Sewing Equipment 

Students must supply their own portable sewing 
machines and over-lockers and must also note that 
these items are for their own cost and are not included 
in the tuition fees.

The recommended functionalities below conform to 
the minimum requirements of the FEDISA programme. 
It is not necessary for a student to invest in any higher 
specification equipment for the academic purposes of 
the FEDISA Degree programme.

Sewing Machine
• Straight stitch
• Bartack
• Backtack
• Buttonhole
• Zipfoot
• Denim

Overlocker
• Differential Feed 

No specific brand of machines are prescribed. 
Students are solely responsible for keeping their 
machines in working order.
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Purpose

The purpose of the Bachelor of Arts Honours: Fashion 
is to afford BA graduates the opportunity to develop 
higher order cognitive insights into the fashion industry 
and its interrelated fields for several reasons.  

Firstly, the programme aims to prepare prospective 
Masters Degree candidates (in the areas of research 
methodology and theoretical complexity).  

Secondly, the programme endeavours to ensure a 
globally competitive articulation into the broad fashion 
industry context – with specific reference to global 
impacts on trend forecasting, merchandising and 
sustainability in the 21st century and beyond.  

Programme outcomes encompass political, economic, 
social, technological, legal and environmental factors 
and their impact on future fashion industries.  These 
factors are the constituents of a PESTLE analysis: 
an evaluation of the external forces affecting an 
organisation, or – in this context – future fashion 
industries.  The purpose of a PESTLE analysis is to guide 
decision-making and conceptualisation, and to assess 
and respond to change occurring on a global, as well 
as a national, scale.   The constituents of the PESTLE 
analysis (mentioned above) all somehow pertain to 
global impacts on trend forecasting, merchandising 
and sustainability in future fashion industries.  However, 
for the sake of theoretical and industry integration, 
relevant PESTLE constituents will be explored within the 
framework of the Fashion Value Chain.  For the purpose 
of this Honours programme, the constituents of the 
Fashion Value Chain are: 

• Fashion and textile design.
• Manufacturing and distribution.
• Fashion retail.
• Fashion marketing.

These four links in the value chain will ultimately 
constitute the four core modules of the Honours 
programme.   Proposed module content is closely 
aligned with NQF Level 8 outcomes and reflects the 
relevant PESTLE constituents (within the framework of 
the Fashion Value Chain) and their relation to the most 
prominent themes of the proposed course, which 
comprise:

• Global impacts on trend forecasting. 
• Global impacts on merchandising. 
• Global impacts on sustainability in future fashion 

industries.

The four value chain links above are supported by, 
and run parallel with the “integrated” Research 
Methodology link, which allows the student to research 
and investigate new knowledge. 

Rationale

The Honours programme offers academically 
coherent, challenging and up-to-date learning 
opportunities, which encourage students to develop 
as independent and self-reliant thinkers.  In addition 
it is the programme’s aim to foster students’ personal, 
intellectual and organisational skills, so that when they 
leave FEDISA they will take with them a range of skills 
and insights that will be readily applicable to their 
chosen career paths. This will enable industry to fast-
track the honours graduates to managerial activities 
within a more concise time frame due to their well-
developed analytical mindsets and enquiry driven 
perspectives.

The Anatomy of an Honours Degree in Fashion

‘Although fashion is characterised by short-lived looks, the industry itself is underpinned by long-term 
developments that spark new styles and influence their impact.  Modern fashion has always reflected 
societal shifts, financial markets, economic strategies, and political affairs, and will continue to do so in the 
future’     Quinn, B.  2012.  Fashion Futures.  London: Merrell. pg. 206.  

In addition to societal, economic, and political-legal shifts, contemporary fashion also echoes 
technological advancement and global eco-awareness.  Fashion becomes a vessel of compound 
changes occurring at the grassroots of the collective human consciousness.    

FEDISA’s Bachelor of Arts Honours: Fashion degree will facilitate academic discourse around theories and 
concepts relating to political, economic, societal and psychosocial, technological, legal and environmental 
issues pertaining to contemporary and future fashion shifts. 
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• Demonstrate knowledge of fashion theory and 
engagement in globally competitive research 
conducted within the fashion industry and related 
fields; demonstrate an understanding of theories, 
research methodologies, methods and techniques 
relevant to the field of Fashion (with specific 
reference to Trend Forecasting, Sustainability 
and Merchandising) and demonstrate an 
understanding of application of abovementioned 
theories, methodologies, methods and techniques 
(with reference to focus areas mentioned above) 
within the field of fashion research.  

• Demonstrate an ability to interrogate multiple 
sources of knowledge within the context of 
fashion research (with specific reference to Trend 
Forecasting, Sustainability and Merchandising) 
and to evaluate knowledge and processes of 
knowledge production within this context.  

• Demonstrate an understanding of complexities 
and uncertainties of selecting, applying or 
transferring appropriate standard procedures, 
processes or techniques to unfamiliar problems 
within the fashion industry and the field of 
fashion research (from the perspectives of Trend 
Forecasting, Sustainability and Merchandising).  

• Demonstrate an ability to use a range of 
specialised skills to identify, analyse and 
address complex or abstract problems drawing 
systematically on the body of knowledge on Trend 
Forecasting, Sustainability and Merchandising 
that is available within the context of the fashion 
industry and the field of fashion research. 

• Demonstrate an ability to identify and address 
ethical issues based on critical reflection on the 
suitability of different ethical value systems to 
the context of the fashion industry and fashion 
research (with specific reference to Trend 
Forecasting, Sustainability and Merchandising).

• Demonstrate an ability to critically review 
information gathering, synthesis of data, evaluation 
and management processes in the context of 
fashion research and the fashion industry in order 
to develop creative responses to problems and 
issues pertaining to Trend Forecasting, Sustainability 
and Merchandising.

• Demonstrate an ability to present and 
communicate academic, professional and/
or occupational ideas and texts effectively to a 
range of audiences, offering creative insights, 
rigorous interpretations and solutions to problems 
and issues appropriate to the context of fashion 
research and the fashion industry, specifically 
pertaining to Trend Forecasting, Sustainability and 
Merchandising.

• Demonstrate an ability to operate effectively 
within a system, or manage a system based on 
an understanding of the roles and relationships 
between elements within the system, with 
reference to the interplay of systems within the field 
of fashion research and the fashion industry. 

• Demonstrate an ability to apply, in a self-critical 
manner, learning strategies, which effectively 
address his/her professional and ongoing learning 
needs and the professional and ongoing needs 
of others.  This application of learning strategies 
should facilitate the attainment of outcomes 
related to Trend Forecasting, Sustainability and 
Merchandising.

• Demonstrate an ability to take full responsibility 
for his/her work (research and communication of 
ideas pertaining to Trend Forecasting, Sustainability 
and Merchandising), decision-making and use of 
resources, and full accountability for the decisions 
and actions of others where appropriate. 

Goals

The aim of the Bachelor of Arts Honours: Fashion programme is to produce fashion professionals, empowered 
with the capacity to successfully manage various fashion related processes with a thorough understanding of the 
requisites involved, through a well-developed research and analytic ability. 

The programme is designed for the accomplished creative business-orientated person, who has a flair for 
fashion, style and a love of all aspects influencing fashion and its related fields, such as prevailing trends, cultural 
influences, production technology, eco-awareness and sound business practice.

Emphasis is placed on the research and analytical development of the candidate, as well as the business 
acumen to successfully integrate new concepts into the established commercial sectors of the fashion and design 
economies.

Objectives

The programme objectives may be considered from the dual perspectives of advanced entry into the fashion 
industry and preparation for higher level research studies at Masters and Doctoral levels.  

In order to successfully obtain the BA Honours in Fashion at FEDISA, students will be expected to:
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Mode of Instruction

• Contact lectures will constitute 40% of the 
learning activity.

• Independent self study of specially 
prepared materials will constitute 30% of the 
learning activity.

• Work Integrated learning will constitute 10% 
of the learning activity. 

• One-on-one supervision of each 
candidate’s research dissertation will 
constitute 20% of the learning activity.

Method of Assessment

The method of assessment is continuous evaluation, 
which will include both formative and summative 
assessment. Course supervisors will assess all work 
internally and these evaluations will be moderated 
at the completion of each module. An independent 
external subject specialist will moderate all final 
assessments, at the completion of each semester.

A FEDISA pass is a moderated 50% or above, whilst a 
FEDISA distinction is 75%, which again is a moderated 
mark.

It is important to note that the two major components 
of the honours programme, namely Course Work 
(Semester One) and Dissertation (Semester Two) must 
each be passed with a minimum of 50%. A student 
may not progress to Dissertation until the Course Work 
component has been successfully completed.

An academic transcript is issued following each 
semester, in June and December.

Minimum Duration of Studies 

The BA Honours: Fashion programme can be 
completed in one year on a two-semester basis, 
where semester one includes Research Methodology 
and Course Work and semester two the supervised 
Mini-Dissertation. The Internship (Work Integrated 
Learning) is undertaken during the June/July vacation 
period in order to facilitate an extended industry 
engagement. 

Career Opportunities

• Design/Fashion Conceptualist –   
Commercial/Couture

• Fashion Buyer/Merchandiser
• Fashion Journalism
• Trend Analysist & Fashion Forecaster
• Fashion Brand Specialist 
• New Market Developer
• International Sourcing Consultant
• Eco/Ethical Production Consultant
• Fashion Academic.
• Fashion etc.
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Module 1:  
Integrated Research Methodology 
Notional hours: 140

Focus:  On research questions, 
planning a research proposal, 
qualitative research processes, 
quantitative research processes, 
designing surveys and 
questionnaires and the language of 
research (writing and 
presenting essays, seminar 
papers, business proposals and 
dissertations). 

Duration: This module will run in the 
first and second semesters - the first 
semester will constitute contact 
sessions (two hours per week), 
whereas the second semester 
will constitute supervisor contact 
sessions.  

Assessment: Assessment includes 
one formal assessment opportunity 
where students need to prove that 
they have successfully mastered 
the theoretical component, as well 
as assessment of application in the 
form of essays, seminar papers and 
a mini-dissertation.  

Module 2:  
Fashion Value Chain Link 1 - 
Fashion and Textile Design
Notional hours: 160

Focus: Analyses the impact of 
social, cultural and psychosocial 
dynamics on trend forecasting and 
interrogates theories, philosophies 
and discourse on the nature of 
new technologies and its possible 
impact on trend forecasting. 

Duration: This module will run in the 
first semester (two sessions of two 
hours each on a weekly basis for 
approximately 5 weeks).    

Assessment: Students will be 
expected to prove that they have 
attained the set outcomes in an 
essay of 3000 words.  

Module 3: 
Fashion Value Chain Link 2 - 
Manufacturing and Distribution
Notional Hours:  160

Focus: On analysing the current 
impact of global economic 
dynamics on manufacturing and 
distribution in the fashion industry.  
It also aims to analyse the current 
impact of global and national 
politics on 
manufacturing and distribution 
in the fashion industry and 
contemplates sustainable practice.   

Duration: This module envisions 
the future of fashion in the above-
mentioned contexts and will run in 
the first semester (two sessions of 
two hours each on a weekly basis 
for approximately one month).  

Assessment: Students will be 
expected to prove that they have 
attained the set outcomes in an 
essay of 3000 words.  

Module 4: 
Fashion Value Chain Link 3 - 
Fashion Retail
Notional hours: 160

Focus: Analyses the impact of 
global and national economic 
dynamics on fashion retail, 
contemplates the impact of global 
and national politics and mercantile 
law on fashion merchandising and 
envisions the future of fashion in this 
context. 

Duration: This module will run in the 
first semester (two sessions of two 
hours each on a weekly basis for 
approximately one month).  

Assessment:   Students will be 
expected to prove that they have 
attained the set outcomes in a 
seminar paper of 3000 words.  

Module 5:  
Fashion Value Link 4 - Fashion 
Marketing
Notional hours: 160

Focus: Contemplates the impact 
of global social, cultural and 
psychosocial dynamics on 
marketing and 
advertising in the fashion industry.  
It also interrogates theories, 
philosophies and discourse on 

new technology and its role 
in transforming marketing and 
advertising in the fashion industry 
and 
envisions the future of fashion in this 
context. 
Duration: This module will run in the 
first semester (two sessions of two 
hours each on a weekly basis for 
approximately 5 weeks).    

Assessment: Students will be 
expected to prove that they 
have attained the set outcomes 
in a formal business proposal and 
presentation of 3000 words.  

Module 6: 
Work Integrated Learning
Notional hours: 80
Focus:  Will require students to 
identify, initiate and engage with a 
chosen area of interest that will 
contribute to the final mini-
dissertation. Students will conduct 
action research in an actual 
industry 
setting, and will document their 
findings.  

Duration: This module will run during 
the June/July break-mid year break.  

Assessment: Students will be 
expected to prove that they have 
attained the set outcomes by 
reporting their findings as part of the 
final mini-dissertation.  

Module 7: 
Mini-Dissertation 
Notional hours: 340

Focus: Requires students to write 
a comprehensive mini-dissertation 
sparked by content explored in 
modules two to five.  Students will 
also be expected to incorporate 
action research conducted in a 
fashion industry setting. 

Duration: This module will run in the 
second semester.

Assessment: Students will be 
expected to prove that they have 
attained the set outcomes in a mini-
dissertation of 15 000 words.

Programme Structure

The programme structure, content and assessment methodology are outlined below in order to illustrate how the 
curriculum will contribute towards the objectives that are stipulated on page 27: 
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Closing Dates for Application

The closing date for preliminary applications is 
5 November each year.  Should you have missed this 
closing date, late applications will be considered until 
15 January, of the respective year for which you wish 
to enrol,  provided that there are still seats available. A 
late application fee will be payable.  Please refer to the 
Fees Schedule attached.

The outcome of the application will be communicated 
to you once the FEDISA Academic Advisory Council has 
made its decision.

Minimum Requirements 

In order for applicants to be considered for the BA 
Honours: Fashion degree programme offered by 
FEDISA, prospective candidates must comply with 
certain minimum requirements. 

Minimum Academic Requirements

• Bachelor’s Degree in Fashion, Fashion Design 
or related design field with a minimum 65% 
aggregated pass at the exit level.

• Recognition of Prior Learning.

Language Requirements 

Applicants must keep in mind that English is the 
primary medium of tuition and assessment at FEDISA 
and that candidates cannot be guaranteed that 
instruction will necessarily be in their language of 
choice.

Applicants should further note that the above 
admission requirements are minimum requirements 
only. 

Admission to all programmes is subject to an 
entrance evaluation and a rigorous selection process. 
Meeting the minimum academic and language 
requirements will not necessarily ensure admission to 
the programme.

Recognition of Prior Learning (RPL)

FEDISA subscribes to the practice of “recognition 
of prior learning”, which will be applicable to those 
candidates that do not meet the formal academic 
entrance requirements for access to the BA Honours: 
Fashion degree. 

Such RPL applications will be evaluated by means 
of a practical assessment, portfolio submission and 
interview process conducted by a panel of suitably 
qualified academic and industry professionals.

“Recognition of prior learning (rpl) the process of 
assessing and accrediting acquired knowledge and/
or capabilities of a person, gained in formal, informal 
and non formal learning, against a set of outcomes in 
a formal course study or a set of workplace or social 
competencies.”
       
Required Secondary School Subjects

No specific subjects are required at secondary school 
level for admission to FEDISA. While art, design and 
mathematics are an advantage, they are not a 
requirement.

Application Procedure

Application forms are available from the Admissions 
Office. Please refer to the reverse side of the brochure 
for the various contact options. If you are requesting 
application forms via e-mail, please provide your 
name, postal address and telephone number.

Clearly indicate that you are requesting admission to 
the Bachelor of Arts Honours: Fashion degree.

Completed application forms, together with the 
following documentation, must be returned to the 
Head of Admissions before the closing date on 5 
December each year: 

• Certified copy of ID Document/Passport
• Certified copy of most recent exam results
• One (X1) black and white ID photo
• Application fee or proof of payment thereof

FEDISA will in turn acknowledge receipt of applications 
and will furnish the applicants with further information 
regarding the entrance evaluations. Incomplete 
application forms will not be processed.

Please note that such an acknowledgment in no way 
implies that the applicant has been accepted to study 
at FEDISA.

Online Application

You can also apply online at 
www.fedisa.co.za/ba-honours-fashion

ADMISSIONS
Prospective students are urged to apply as early as possible, to 

enable them to attend an evaluation and selection session. 
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Entrance Evaluation

Entrance evaluation sessions are scheduled by 
appointment. All students who live within 150km 
of Cape Town are required to attend an entrance 
evaluation session. 

Applicants will receive confirmation of the date of their 
evaluation session or submission of portfolio, after his/
her application has been received and the relevant 
application fees have been paid.

Requirements for Portfolio Submissions

All applicants wishing to be considered for studies 
on the BA Honours: Fashion degree programme are 
required to submit the following together with their 
application forms:

1. Academic Portfolio

A portfolio of theoretical work outlining the candidate’s 
achievement of studies on their undergraduate 
degrees or in the case of an RPL application, a portfolio 
of evidence outlining such achievements as may be 
appropriate. It is important in include theoretical work 
that display adequate writing ability. 

Foreign applicants or South African residents living 
abroad will be allowed to submit electronic copies 
of their Academic Portfolios, provided that these can 
be substantiated with the original documentation if so 
required at a later stage.

2. Study Motivation

In an academic tone, write a broadly outlined 
motivation for your interest in the Honours program as 
well as your anticipated research theme, for the final 
dissertation.

The essay must offer information, constructive 
criticism and comments reflecting your interest in this 
particular field of study and research and should be 
appropriately referenced . 

The essay should not exceed 1 000 words.
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PLEASE NOTE
The management of FEDISA (Pty) Ltd reserves the 
right to amend and revise its policies, including its 
fees policy, from time to time and may do so without 
notice.

Below is a summary explanation of all the various costs 
associated with studying at FEDISA. Please refer to the 
attached Fees Schedule for the associated amounts.

Application Fees  
Refer to attached Fees Schedule for relevant amounts.

• Application Fee:
An application fee is payable when the 
application form is submitted. No application 
will be considered if the fee or proof of payment 
thereof is not attached. This is non-refundable.

• Late Application Fee: 
A late application fee is payable on all 
applications received after the closing date for 
initial applications, i.e. 5 December. This is non-
refundable.

Tuition Fees  
Refer to attached Fees Schedule for relevant amounts.

Acceptance Fees  
Refer to attached Fees Schedule for relevant amounts.

Within two weeks of confirmation of provisional 
acceptance of students, the applicable forms, 
together with the acceptance fee must be returned 
to FEDISA.  

This amount will be credited to the student’s account 
and will guarantee the student’s seat in the class.

Should the student cancel or fail to take his/her place 
in the class, this amount will NOT be refunded.

Please note that failure to pay the acceptance 
fee within the prescribed period, will result in the 
candidate being placed on a waiting list, till such time 
as this amount is paid and the candidate’s placement 
on the programme is therefore not guaranteed.

Registration Fees   
Refer to attached Fees Schedule for relevant amounts.

Prior or on date of registration, a registration fee must 
be paid. This amount will be credited to the student’s 
account.

Text Books and Computers

While FEDISA has an extensive library and electronic 
research facilities, please keep in mind that individual 
research proposals will require extensive readings, 
which may not be available on campus and will 
therefore need to be acquired over and above any 
prescribed materials. 

As individual research assignments may require 
consistant computer access outside of the institutional 
operating hours, it is recommended that students 
equip themselves with appropriate personal 
computing technology and internet access. 

The cost of prescribed text books can only be finalised 
once prices are confirmed by the suppliers closer to 
the time of FEDISA placing its orders. Please refer to the 
Fees Guide for the appropriate year of study.

All prescribed text books will be available from FEDISA 
after registration day.

Annual Resources Levy

The Resources Levy covers the following: 

• E-Books
• Online Resourses Data Base Access
• Institutional Online Research Facilitation 
• Class notes and case studies

FEES
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